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Hee-Bong Kim
Junior Designer, Design Group
Visual Display Division

Creating 
Value 
That Can’t 
Be Touched
The inspiration for our TV designs 
comes out of a product development 
process that includes extensive research 
on the user experience, meticulous 
consideration of each process step, and 
countless development and marketing 
discussions. Our sophisticated “liquid 
crystal” bezel design was the 
fruit of this exhaustive investigative 
and collaborative process, transforming 
our TVs into veritable objects of art. 
And that unique design touch 
is helping us lead the way in living
rooms around the world.

Making 
Smart Choices 
That Grow 
Markets
One of our strategic goals 
in 2008 was to grow our mobile phone 
market share in emerging markets. 
While many of our rivals lost ground in 
last year’s market downturn, our smart, 
focused product line and resource allocation 
choices enabled us to achieve dramatic 
gains in both sales and brand awareness 
across Southeast Asia and Oceania, a trend 
we expect to continue in 2009. 
And those are the kind of choices 
that are helping us lead the way in 
more markets everywhere.
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